





B. Organize a Film Series!

1. Approval: Federal Copyright Law places restrictions on
film showings, so be sure to follow your school's
guidelines when organizing the event.

2. Budget: If your group is eligible for school funding,

include the cost of the event in your annual budget

request and/or seek funding from your collaborators.

3. Films:

¢ Decide which films you would like to show. A list of
suggestions can be found at www.worldfund.org.
Make sure that they are in the appropriate language
for your audience.

e Determine where you can borrow, rent or purchase
films. They may be available at your school’s library,
through the Spanish or Portuguese language
departments, at local stores or online. The production
companies may be willing to donate or sell the films
at a discount. Keep in mind that a library, an
academic department or a video store may be
willing to purchase movies to add to their
collections.

4. Logistics:

e Decide whether you will show the films in one week
or over a period of several weeks.

e Determine the time of day for the showings.

e Set goals for attendance and target audiences.

e Reserve a space with a DVD player or VCR and
comfortable seating. Include time in the reservation
for set-up and clean-up. An outdoor screening
might be a fun way to provide exposure to a serious
cause.

e Consider inviting professors, activists, students,
directors and/or actors for a dynamic and engaging
discussion.

e |f you purchase snacks and refreshments,
make sure that they are allowed in the room and that
there are trash and recycling bins. Dining services
and/or local restaurants may be willing to donate
items and utensils.

e Prepare handouts about Edu LatAm, Film Your
Issue and upcoming events and a sign-up sheet for
students who would like to receive more information.

e Request Braceletes Brasileiros using Worldfund's
online form.

e Publicize, Publicize, Publicize! (Step 5)

5. At the Screening:
e Present the purpose of the film series, the film that
will be shown and the issue(s) that it explores.
e Introduce the speaker(s] if applicable.
e Distribute the informational handouts and Braceletes
Brasileiros.

6. After the Event:

e Clean up and return any borrowed equipment.

e Send thank you notes to the speaker(s], the
production company and/or anyone else who helped
organize the event.

e Use the contact information that you collected to
send emails about upcoming events.

J It s crucial that this generation becomes involved in 1
international issues. Our actions must be affirmative,
empowering and lead to sustainable programs that
will ensure the success of all persons.

- Jessica Palacios, Duke University
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C. Film Your Issue! D. Write an Article or Op-Ed for Your

Student Newspaper!

1. Are you a film major? Do you have an interest in using
the media to raise awareness about social issues? If
so, the Film Your Issue competition may be an ideal
way for you to raise awareness about the education
crisis and the plight of children in Latin America.

1. Thisis a great way to draw attention to a campus event
that you are planning.

2. Topics that you can discuss include: (1) Edu LatAm, (2]
the education crisis using your experience, your
research findings and/or resources listed at
www.worldfund.org, and (3) your thoughts in light of
an upcoming national or international event.

2. Film Your Issue is an annual film-making competition
for 18- to 26-year-old Americans with the aim of
empowering “the next generation of leaders to
understand how their single voices can influence the

public debate.” 3. Submit the article three to four days before you would

like it to be published with a note explaining when and

3. Major studio executives and leaders in the television, why you want it to be published. Once the article

internet, music and publishing industries, as well as
senior government officials, review the submissions.
Movies selected as finalists are shown via various

appears in the newspaper, if you would like it to be
posted on www.worldfund.org, ask the newspaper to
send an electronic copy to edulatam(@worldfund.org.

media channels, including mtvU and MSNBC.com.

4. For more information, visit www.filmyourissue.org.

[ lived briefly on a farm in Chile with a poverty-stricken family.
The parents have made many sacrifices to invest in the
education of their children. Luis is studying in France and
Marcos earned an engineering degree. The others are also
on educational paths that will lift them out of poverty. | have
witnessed how education changes people’s lives.

- Laura Sonn, University of Notre Dame




A. Organize a Better World Books Drive!

In 2006, Worldfund partnered with Better World Books, a
U.S. for-profit social venture that supports literacy and
education initiatives locally, nationally and internationally.

Through campus textbook drives at over 900 North
American colleges and universities and agreements with
over 500 libraries and thrift stores, Better World Books
has collected more than three million books. The company
evaluates each book to determine its best possible use
and then either sells it online, sends it to one of its part-
ners or recycles it. It then directs it profits after costs to
its literacy partners.

Better World Books makes the organization of book
drives as easy as possible for students. It provides them
with promotional materials, collection boxes and shipping
supplies. In addition, it gives student groups $0.50 for
each qualifying book that they collect. Just follow the
simple steps below to organize a drive that will benefit
Worldfund!

1. Visit www.betterworldbooks.com and contact the
Better World Books Regional Director in your area.

2. Indicate that your book drive will benefit Worldfund.
S/he will give you instructions, promotional materials,
collection boxes and shipping supplies.

3. Schedule a planning session and delegate responsibilities
to volunteers.

BE O O K S

4. Publicize, Publicize, Publicize! (Step 5)

Strategically place collection boxes and posters at least
a week before final exams and buybacks.

Regularly check the collection boxes and pack the
books for shipping. UPS will pick them up from your
campus at no charge to you.

Better World Books will give your student group $0.50
for each qualifying book that you collect and direct
100% of the profits from the sale of your books to
Worldfund to support education initiatives serving
impoverished communities in Latin Americal

As college students, we have access to
cutting-edge technology, knowledgeable
professors and a socially-concerned peer
base that can all be used to effectively
address the education gap In our

hemisphere.
- Megan Sheehan, University of Notre Dame
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B. Organize an Outdoor Event!

1. Approval: Decide what activity you want to organize
and follow any guidelines that your school might have.

2. Budget: If your group is eligible for school funding,
include the cost of the event in your annual budget
request and/or seek funding from your collaborators.

3. Preparations:
e An outdoor event is an ideal way to launch a week of

activities.

Choose and reserve a high-traffic location and an
alternate indoor space if inclement weather is likely.
Choose a date and time that will guarantee a large
audience. Early afternoons are often a good time.
Make the event unique, fun and memorable by
choosing interesting and attention-grabbing
activities, such as dance lessons, Latin music,
trivia questions with prizes and/or food tasting. Visit
www.worldfund.org for ideas.

For music, find a Latin band or DJ and sound
equipment. A campus radio station may be able to
help.

If you decide to provide food, contact local Latin
restaurants for donations or discounted items or
find individuals who would be willing to prepare
food. Don't forget to bring utensils!

Schedule volunteers to prepare the materials, set
up, manage the event and clean up.

Prepare handouts about Edu LatAm and a sign-up
sheet for students who would like to receive
information about upcoming events.

Make arrangements for any prizes or promotional
items that you will be distributing. Request
Braceletes Brasileiros using Worldfund's online
form.

Publicize, Publicize, Publicize! (Step 5)

4. During the Event:
e Have informed volunteers engaging passersby in
conversation about the issue.
e Distribute the informational handouts and Braceletes
Brasileiros.
e Encourage students to visit www.worldfund.org and
get involved in Edu LatAm activities.

5. After the Event:
e Collect materials, throw away trash and return
borrowed equipment.
e Use the contact information that you collected
to send emails about upcoming events.




C. Organize a Campus Cultural Party!

1. Approval: Follow your school's guidelines for organizing
campus parties.

2. Budget: If your group is eligible for school funding,
include the cost of the event in your annual budget
request and/or seek funding from your collaborators.

3. Before the Party:

e Chose a theme. Visit www.worldfund.org for a list of
food, music and dance ideas.

e Choose a date on which competing events have not
been scheduled. You may want to choose a day that
has special significance for a Latin American country.
September 15, for example, is Independence Day for
several countries in Central America, and a party on
that day could be an ideal way to start a year of
activities.

» Reserve a venue far in advance that (1] has space
for a large crowd and dancing, (2) allows loud
music, (3) ideally has stereo equipment and good
lighting and (4) is appropriate for serving foodand
drinks. Include time in the room reservation for

set-up and clean-up.

e Food and drink preparations may involve purchasing
ingredients and utensils, reserving kitchen space,
obtaining donations from local restaurants and/or
reserving and setting up tables before the event.

e For music and dancing, (1) ensure that there is a
dance floor, sound and lighting equipment and a
microphone, (2] make CDs with good dance music,
(3) find students, faculty members or professional
dance instructors and (4] find or hire an experienced
person to run the stereo equipment.

e Create a festive atmosphere by making or buying
decorations such as country flags and pictures.

e Prepare handouts about Edu LatAm and a sign-up
sheet for students who would like to receive
information about upcoming events.

e Make arrangements for any prizes or promotional
items that you will be distributing. Request
Braceletes Brasileiros using Worldfund’'s online
form.

e Publicize, Publicize, Publicize! [Step 5)

4. During the Party:

e The dance lessons should last no more than 45
minutes so that the attendees can dance at their
own pace.

e Plan periodic announcements about Edu LatAm.

e Distribute the informational handouts and Braceletes
Brasileiros.

5. After the Party:

* Remove decorations, discard trash, return borrowed
equipment and arrange the venue the way that it
was before the party. This will help you establish a
good relationship with your school so that you can
easily plan the event again next year.

e Use the contact information that you collected to
send emails about upcoming events.
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D. Organize a Party at a Popular Local Venue!

1. Approval: If appropriate for your campus, parties at local nightclubs or
other venues can be profitable events for charitable causes. If you
would like to organize such an event, first consult your school's Student
Activities Advisor to verify that students are allowed to plan such
events. It is of utmost importance that you follow any guidelines there
may be so that the event will be planned in a safe and responsible manner.

2. Budget: If your group is eligible for school funding, include the
cost of the event in your annual budget request and/or seek funding
from your collaborators.

3. Choose a Venue:
e Students with experience planning large-scale events may have
relationships with club owners/managers.
e |dentify a venue that admits students who are under 21 years old.
e Contact the manager and explain your desire to organize a charity
fundraising event.
* You may be required to make a $500-$1,500 deposit.

4. Choose a Date:
e This will depend on your schools academic calendar and the
availability of the venue.
e Because weekend nights are the most profitable for nightclubs, it
may be easier to organize an event during the week. Nightclubs will
view it as an opportunity to attract a larger than normal crowd on a
week night.

5. Negotiations:

e If you plan an event on a week night, you may be able to negotiate a
smaller deposit and/or lower costs.

* Try to secure party sponsors such as beverage companies.

* When negotiating how the revenues will be distributed, emphasize
that the purpose of the event is to raise money for a charity.
Organizers often prefer revenue-sharing, which should include a
discounted location fee and a percentage of the ticket sales. Note
that ticket sales are common with under-21 crowds.

e Make sure that cost includes space

rental, DJ/music, security and
cleaning and that the venue has its
own insurance for any problems or
accidents that may occur.

e Consider drafting a basic contract

that outlines the agreement.

6. Promotion:
e Give students a reason to attend

the event and spend their money,
perhaps by using a catchy name or
a theme that will make it unique.
In addition to using the publicity
suggestions in (Step 5) of this
toolkit, engaging a student or
other party promoter can be very
effective.

Offering incentives such as free
drinks or free entrance for a
certain time period can help
increase interest among students.

e Request Braceletes Brasileiros

distribute them before or during
the event.

7. other Preparations:
e Speak to the door security before

the event so they know that it is a
college party.

* Speak to student performance

groups that may be able to
contribute to the atmosphere at
the party.




. Partner with Existing Groups’ Initiatives

. Student and/or local groups may be looking for charitable

« Groups that plan annual events and have streamlined

. Encourage Online Contributions!
= One-time donations
« Recurring donations

= Braceletes Brasileiros donations

causes to support.

the planning process may be willing to divide the work.

Worldfund's Braceletes Brasileiros are a means of raising awareness
around the world about the education crisis in Latin America. The bracelets
were made in Brazil and say "A Keepsake for Education in Latin America”

iIn Portuguese. It is said that if you receive a bracelet from a friend, wrap it (9
around your left wrist twice and then tie three knots for three wishes, your
wishes will come true when it falls off. This tradition originated from a
belief that wearing pieces of saints’ clothing provided protection and good
luck. By giving Braceletes Brasileiros to your friends you also will help
make children’s wishes come true!

If you would like to incorporate Worldfund's Braceletes Brasileiros into
your Edu LatAm event, simply download the request form from
www.worldfund.org and send it to: Worldfund, Attn: Edu LatAm, P.O. Box
990066, Boston, MA 02199. Please allow three weeks for packaging and

shipping.

If you would like to give a Bracelete Brasileiro to a friend, please send
a stamped, self-addressed envelope to Worldfund, Attn: Braceletes
Brasileiros, P.O. Box 990066, Boston, MA 02199. A donation is always
appreciated!




STEP 4: PUBLICIZE, PUBLICIZE, PUBLICIZE!

Publicity will be one of the MOST important parts of your
event preparations. A great event without attendees will
not help you achieve your aim of supporting education in
Latin America. The following suggestions may or may not be
applicable to your campus.

1.

»

First, consider who will be interested
in your event. General publicity
combined with strategic advertising
will be most effective. Target groups
may include foreign language clubs,
Latin American Studies, Education,
Romance Language and International
Studies departments, child advocacy
groups, study abroad offices, Latino
and Latin American student groups
and student business associations.

Scale publicity efforts to the size of
your event. If you want an intimate
environment, do not launch a full-
blown advertising campaign. If, on
the other hand, you are planning a
large event, aim to let as many
people know as possible.

If you are collaborating with student
groups or academic departments,
ask them to publicize the event at
their events and via their listservs.

Ask professors to encourage their
students to attend.

Use your networks! Talk to and
email your friends and neighbors
and use listservs with which you are
familiar.

Download an Edu LatAm flyer or
make your own and post copies in
dorms, classrooms, student centers
and other appropriate and
well-trafficked areas. Be sure to
obtain any approvals that your
Student Activities Office  may
require.

Submit an advertisement to your
student newspaper. Be sure to
meet the submission deadline and
to include all of the relevant
information in the advertisement

such as the event name, date, time,
location, ticket cost, snacks, prizes
and/or where to buy tickets. If
possible, allow the ad to run for a
week before the event. The
advertisement should be affordable
if you opt for a reasonable size and
work with the newspaper’s graphic
designers or a graphic design
student volunteer.

Invite student publications to cover
the event. Campus newspapers are
always looking for news to cover and
will probably send at least a
photographer to your event if you
contact the office a few days before
it takes place. Submitting an op-ed
at the same time may help your
event receive more coverage. See
the Raise Awareness section for
more information about this.

9. Chalk boards and sidewalks.

11.

12

13.

14.
15.

Ask student groups at neighboring
universities to publicize the event.

Ask Resident Assistants to make
announcements in their dorms.

Download Edu LatAm leaflets or
make your own and distribute them
in well-trafficked areas on campus.

Advertise on blogs or websites
with  which you are familiar.
Purchasing a Facebook flyer at
www.facebook.com/adfaqg.php,
for example, may be appropriate and
helpful for promoting your event. Be

sure to follow any applicable
guidelines.
Distribute Braceletes Brasileiros.
Be creative!




STEP 5: FOLLOW UP AFTER YOUR EVENT

* Thank all of your collaborators and supporters.

* Send Worldfund your stories and photos so that we can share your success with other
students and give them tips for their own planning!

*If you would like to send a donation, please send it in the form of a money order or a
student group check, along with the downloadable Donation Form to: Worldfund, Attn:
Edu LatAm, 915 Broadway, Suite 1108, New York, NY 10010.

The dire education gap in Latin America is the silent crisis of
the world. Worldfund is the organization for concerned
college students to take a stand against illiteracy and against
poverty - to make a difference.

- Rosmary Roca, Harvard University




STEP 6: ADDITIONAL INFORMATION

* Visit wwvw.worldfund.org frequently for the latest news and information.
* Email edulatam(@worldfund.org with any questions, comments or suggestions.

* Have fun!

i,

Thank you for your support of Worldfund. Together we will help

educate thousands of impoverished children in Latin America!




Thank You Worldfund Collaborators!

Worldfund would like to thank the following generous individuals who
donated their time and resources to make Edu LatAm a reality:

Irene Asturias
Amy Cheung
Devery Doran
Carly Elmgren
Ana Guimaraes
Alisha Holland
Laura Lacayo
Jessica Palacios
Rosmary Roca
Megan Sheehan
Laura Sonn

Eliane Lazzaris, NaDela
Aya Nishimura
Nancy Wong

National Student Leadership Committee:

Babson College, ‘07
University of Pennsylvania, ‘08
Harvard University, ‘07

Luther College, ‘07

Convent of the Sacred Heart, ‘07
Princeton University, ‘07
University of Notre Dame, ‘07
Duke University, ‘07

Harvard University, ‘07
University of Notre Dame, ‘06
University of Notre Dame, ‘07

Graphic Design
Strategic Planning
Strategic Planning

So many doors have opened for me because of my educational
opportunities. People’s socioeconomic backgrounds should
not determine whether they have the right to learn and
improve their lives. | have received generous financial aid and
scholarships and want to return the favor.

- Devery Doran, Harvard University









